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JENNIFER LEE TAYLOR (CA SBN 161368)
JTaylor@mofo.com
JOYCE LIOU (CA SBN 277720) 
JLiou@mofo.com 
MORRISON & FOERSTER LLP
425 Market Street 
San Francisco, California  94105-2482 
Telephone: 415.268.7000 
Facsimile: 415.268.7522 

Attorneys for Plaintiff 
IAC SEARCH & MEDIA, INC.

UNITED STATES DISTRICT COURT 

NORTHERN DISTRICT OF CALIFORNIA 

IAC SEARCH & MEDIA, INC.,

Plaintiff, 

v.

SOCIAL IDEALOGY INC., 

Defendant.

Case No.

COMPLAINT FOR 
TRADEMARK INFRINGEMENT  

JURY TRIAL DEMANDED 

IAC Search & Media, Inc. (“Plaintiff”) brings this action against Social Idealogy Inc. 

(“Defendant”) and alleges as follows:

PARTIES 

1. Plaintiff is a Delaware corporation having its principal place of business at 555 12th 

Street, Suite 500, Oakland, California 94607.  Plaintiff provides online informational, Q&A, 

search engine, social networking, and advertising services under the ASK® trademark and other 

ASK-formative marks (collectively the “ASK Marks”).  Plaintiff also provides computer 

software, software plugins, and other products in connection with these services. 

2. On information and belief, Defendant is a Texas corporation having its principal place 

of business at 1412 Alguno Road, Austin, Texas 78757.  On information and belief, Defendant 

develops and offers a software application for mobile devices on Apple’s iOS and Google’s 

Case3:13-cv-04661   Document1   Filed10/07/13   Page1 of 15



1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27

28

IAC SEARCH& M EDIA, INC.’SCOMPLAINT   2
sf-3340233

Android operating systems; Defendant’s software application features Q&A services under the 

ASKIE mark.  Defendant has filed an application to register the ASKIE mark at the United States 

Patent and Trademark Office (“USPTO”), assigned Application Serial No. 85/736,500.

JURISDICTION AND VENUE 

3. This Court has subject matter jurisdiction over this action pursuant to 15 U.S.C. 

§ 1121 (action arising under the Lanham Act); 28 U.S.C. § 1331 (federal question); 28 U.S.C. 

§ 1338(a) (any Act of Congress relating to trademarks); and 28 U.S.C. § 1367 (supplemental 

jurisdiction).  

4. Defendant is subject to personal jurisdiction in this district because, on information 

and belief, Defendant conducts business transactions within this district and such conduct has 

caused injury to Plaintiff in this district. 

5. Venue is proper in this district pursuant to 28 U.S.C. § 1391(b)(2) because 

Defendant’s transactions in this district constitute a substantial part of the events giving rise to 

Plaintiff’s complaint.  Furthermore, Plaintiff has suffered harm in this district and the Lanham 

Act provides that venue lies in the place of harm to the plaintiff. 

GENERAL ALLEGATIONS 

Plaintiff’s Business 

6. Plaintiff provides online informational, Q&A, search engine, social networking, and 

advertising services under the ASK Marks, including Plaintiff’s red ASK logo, and the 

ASK.COM and ASK word marks, at the website located at www.ask.com.   Plaintiff and its 

predecessor, Ask Jeeves, Inc., have operated the www.ask.com website since 1998.

7. Under the ASK JEEVES, ASK! and ASK marks, the www.ask.com website from 

1998 to 2006 enabled users to conduct natural language searches in the form of “questions” on a 

variety of topics.  Search results were provided in the form of “answers” compiled by staff 

members.  The Q&A format of search services at www.ask.com was unlike the format of many 

other search services at the time and established the ASK Marks as a distinct source-identifier for 

Q&A-format search services.   
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8. Around 2006, Plaintiff began promoting additional services under the ASK red logo, 

and the ASK.COM and ASK word marks at www.ask.com, including advertising services, 

consumer product and comparison shopping services, online directory information services, and 

traditional data-based search engine services.   

9. Since as early as July 2010, Plaintiff has offered social networking services at the 

www.ask.com website.  These services are provided through an online community on 

www.ask.com called Q&A Community, where registered users can communicate by asking or 

answering questions posted by others on a variety of subjects.  Through Plaintiff’s Q&A 

Community, users “follow” other users who post interesting answers and vote for their favorite 

answers to user questions.

10. In November 2010, Plaintiff began offering its online informational, Q&A, search 

engine, social networking, and advertising services through a computer software application for 

mobile phones.  Plaintiff first introduced this application for download onto iOS-enabled devices 

through Apple’s iTunes App Store.  This software application allows users to participate in 

Plaintiff’s Q&A Community by creating and responding to other users’ questions from their 

Apple iPhones.  Through the mobile application, users can also conduct search queries in a Q&A 

format using Plaintiff’s search engine services; this format indexes articles from a variety of web 

resources, including top-voted answers published in the Q&A Community. 

11. From the application’s launch in November 2010 to August 2011, Plaintiff’s 

application was downloaded nearly 1 million times from Apple’s iTunes App Store.  In August 

2011, Plaintiff introduced a version of its software application for the Android operating platform, 

downloadable through Google’s Android Apps on Google Play and Amazon’s Appstore for 

Android.  Plaintiff’s software application on both the iOS and Android operating systems is 

branded with the ASK Marks and displays Plaintiff’s distinctive red ASK logo in the application 

icon and within the application itself. 

12. Plaintiff has invested substantial effort and resources in developing and promoting its 

mobile software application.  As a result, Plaintiff’s application has garnered widespread attention 

and critical acclaim.  In 2011, Plaintiff’s application for the iPhone placed first in Mediapost’s 
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Appy Awards in the Reference category and was selected as an Official Honoree in the 

International Academy of Digital Arts and Sciences’ Webby Awards in the Social category.  

Plaintiff’s mobile application has also received favorable reviews from various technology 

publications, such as TechCrunch, PC Magazine, and Geek.com.  

13. Because of the immense popularity of Plaintiff’s www.ask.com website and mobile 

software application, Plaintiff’s ASK Marks are widely recognized by the public as identifying 

and distinguishing Plaintiff’s online informational, Q&A, search engine, social networking, and 

advertising services.  Plaintiff owns the considerable and valuable goodwill associated with the 

ASK Marks. 

Plaintiff’s Intellectual Property 

14. Plaintiff is the owner of numerous trademark registrations for the ASK Marks.  

Plaintiff owns U.S. Registration No. 3,525,714 for the mark ASK for, inter alia, “downloadable 

computer software for use in providing search engine services which is provided through a 

browser tool bar” in International Class 9, which registered on October 28, 2008, based on 

Plaintiff’s use of the mark for these goods and services since at least as early as June 6, 2007.

The underlying application was filed on June 7, 2005. Attached hereto as Exhibit A is a true and 

correct copy of the registration certificate for Registration No. 3,525,714. 

15. Plaintiff also owns U.S. Registration No. 3,904,781 for the mark ASK for “computer 

social networking services, namely, creating an on-line community for registered users to 

participate in discussions and get feedback from their peers regarding areas of mutual interests” in 

International Class 45, which registered on January 11, 2011, based on Plaintiff’s use of the mark 

for these services since at least as early as July 27, 2010.  The underlying application was filed on 

September 10, 2008.  Attached hereto as Exhibit B is a true and correct copy of the registration 

certificate for Registration No. 3,904,781.

16. Plaintiff owns, in addition, U.S. Registration No. 2,412,106 for the mark ASK in an 

oval design, pictured below, for “computer services, namely, providing a search engine based on 

natural language queries on a global computer network” in International Class 42, which 

registered on December 12, 2000, based on Plaintiff’s use of the mark for these services since at 
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least as early as October 1998.  The underlying application was filed on July 29, 1999.  This 

registration is incontestable. Attached hereto as Exhibit C is a true and correct copy of the 

registration certificate and TSDR report of the corresponding assignment history for Registration 

No. 2,412,106.

17. Plaintiff owns, as well, U.S. Registration No. 3,652,770 for the mark ASK in an oval 

design, pictured below, for, inter alia, “downloadable internet browser plug-ins and client server 

applications in the nature of multi-function tool bar plug-ins; downloadable computer software 

for use in providing search engine services . . . through a browser tool bar” in International Class 

9, and “providing links to websites of others in the field of entertainment” in International Class 

41; this mark registered on July 7, 2009, based on Plaintiff’s use of the mark for these goods and 

services since at least as early as June 6, 2007.  The underlying application was filed on February 

21, 2006.  Attached hereto as Exhibit D is a true and correct copy of the registration certificate for 

Registration No. 3,652,770.

18. Plaintiff also owns U.S. Registration No. 3,904,782 for the mark ASK in an oval 

design, pictured below, for “computer social networking services, namely, creating an on-line 

community for registered users to participate in discussions and get feedback from their peers 

regarding areas of mutual interests” in International Class 45; this mark registered on January 11, 

2011, based on Plaintiff’s use of the mark for these services since at least as early as July 27, 

2010.  The underlying application was filed on September 10, 2008.  Attached hereto as Exhibit E 

is a true and correct copy of the registration certificate for Registration No. 3,904,782.
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19. Plaintiff owns, as well, U.S. Registration No. 3,593,278 for the mark ASK in a red 

oval design, pictured below, for, inter alia, “downloadable Internet browser plug-ins and client 

server applications in the nature of multi-function tool bar plug-ins; downloadable computer 

software for use in providing search engine services . . . through a browser tool bar” in 

International Class 9; this mark registered on March 17, 2009, based on Plaintiff’s use of the 

mark for these goods since at least as early as June 6, 2007.  The underlying application was filed 

on February 21, 2006.  Attached hereto as Exhibit F is a true and correct copy of the registration 

certificate for Registration No. 3,593,278. 

20. Additionally, Plaintiff owns U.S. Registration No. 2,463,252 for the mark ASK.COM 

for “computer services, namely, providing a search engine based on natural language queries on a 

global computer network” in International Class 42; this mark registered on June 26, 2001, based 

on Plaintiff’s use of the mark for these services since at least as early as October 15, 1998.  The 

underlying application was filed on April 28, 1999.  This registration is incontestable.  Attached 

hereto as Exhibit G is a true and correct copy of the registration certificate and TSDR report of 

the corresponding assignment history for Registration No. 2,463,252. 

21. Plaintiff also owns U.S. Registration No. 2,275,474 for the mark ASK JEEVES for 

“business computer services, namely a service which allows users of a global computer 

information network to conduct natural-language searches on a wide variety of subject matters” in 

International Class 42; this mark registered on September 7, 1999, based on Plaintiff’s use of the 

mark for these services since at least as early as November 29, 1995.  The underlying application 

was filed on November 10, 1997.  This registration is incontestable.  Attached hereto as Exhibit H 

is a true and correct copy of the registration certificate and TSDR report of the corresponding 

assignment history for Registration No. 2,275,474. 

22. Plaintiff owns, as well, U.S. Registration No. 3,765,425 for the mark ASK KIDS for, 

inter alia, “providing customized on-line web pages featuring user-defined information, which 
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includes search engines and online web links to other websites; providing search engines for 

searching indices and databases of websites and computer networks; computer services, namely, 

providing search engines for obtaining data on global computer network” in International Class 

42; this mark registered on March 23, 2010, based on Plaintiff’s use of the mark for these services 

since at least as early as August 27, 2008.  The underlying application was filed on December 12, 

2007.  Attached hereto as Exhibit I is a true and correct copy of the registration certificate for 

Registration No. 3,765,425. 

Defendant’s Business and Wrongful Conduct 

23. On information and belief, Defendant developed a mobile computer software 

application in 2012 that it promotes under the ASKIE mark.  The ASKIE application is 

designated by a logo consisting of the ASKIE word mark placed within an oval speech bubble, 

and the term ASKIE is used throughout the application.  On information and belief, Defendant’s 

application provides social networking and entertainment services in a Q&A format whereby 

users can communicate with each other by posting and answering questions called “Askies.”  

24. On information and belief, Defendant has entered into a developer agreement with 

Apple, which has its principal place of business in Cupertino, California.  This developer 

agreement enables Defendant to promote and distribute its ASKIE application to users through 

Apple’s iTunes App Store.  On information and belief, Defendant released its first version of the 

ASKIE application on Apple’s iTunes App Store on September 18, 2012.  

25. On information and belief, Defendant has also entered into a developer agreement 

with Google, who has its principal place of business in Mountain View, California, which enables 

Defendant to promote and distribute its ASKIE application to users through Google’s Android 

Apps on Google Play.  On information and belief, Defendant released its first version of the 

ASKIE application on Android Apps on Google Play on October 15, 2012. 

26. On September 24, 2012, Defendant filed an application to register the ASKIE design 

mark, pictured below, at the USPTO for “computer application software for mobile phones, 

portable electronic tablets, and personal computers, namely, software for use in social 

networking, engagement and entertainment” in International Class 9. This application was 
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assigned Application Serial No. 85/736,500.

27. On information and belief, Defendant promotes its ASKIE application on online social 

networking media such as Facebook and Twitter, who have their principal places of business in 

Menlo Park and San Francisco, California, respectively.

28. On March 14, 2013, after Defendant appeared at the 2013 SXSW Conference in 

Austin, Texas to promote its ASKIE application, Plaintiff sent Defendant a cease-and-desist letter 

advising Defendant of Plaintiff’s prior rights in the ASK Marks.  Defendant did not respond to 

this letter.  On March 29, 2013, Plaintiff sent a second cease-and-desist letter to Defendant and 

demanded that Defendant abandon its pending application for the ASKIE mark.  Again, 

Defendant did not respond to this letter. 

29. On June 26, 2013, still having received no response from Defendant to its cease-and-

desist letters, Plaintiff filed a notice of opposition to Defendant’s ASKIE application at the 

USPTO’s Trademark Trial and Appeal Board.  

Harm to Plaintiff and Plaintiff’s ASK Marks 

30. On information and belief, Defendant knew of Plaintiff’s prior rights in the ASK 

Marks and disregarded those rights when it chose to adopt the ASKIE mark in connection with its 

mobile software application.

31. On information and belief, Defendant’s ASKIE mobile application has been offered to 

and is used by consumers located in California as a result of Defendant’s promotional and 

distribution activities in California.  

32. Defendant’s unauthorized use of a mark that wholly incorporates Plaintiff’s ASK word 

mark and is highly similar to Plaintiff’s red ASK logo on a competing, closely related, and 

complementary product has caused and is likely to continue to cause confusion or mistake or 

Case3:13-cv-04661   Document1   Filed10/07/13   Page8 of 15
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deception, now and in the future, as to the origin, source, and sponsorship of Plaintiff’s products 

and services and Defendant’s product.

33. Defendant’s adoption of the ASKIE mark for a product that is competing with and 

closely related or complementary to Plaintiff’s products and services has resulted in and will 

continue to result in incalculable harm to Plaintiff because of confusion among consumers and 

injury to Plaintiff’s reputation. 

34. Defendant’s conduct is continuing and will continue unless restrained by the Court.  

Unless Defendant is enjoined from engaging in the wrongful conduct described above, Plaintiff 

will suffer irreparable injury and further harm.  Plaintiff has no adequate remedy at law.   

CLAIMS FOR RELIEF 

CLAIM 1 – TRADEMARK INFRINGEMENT UNDER 15 U.S.C. § 1114 

35. Plaintiff repeats and realleges each allegation set forth in paragraphs 1 through 34 

above as if fully set forth herein. 

36. The acts of Defendant described above constitute trademark infringement in violation

of Section 32 of the Lanham Act, 15 U.S.C. § 1114. 

37. Plaintiff has valid and protectable registered rights in the ASK Marks since 

substantially prior to Defendant’s first use of the ASKIE mark to identify its computer software 

application.

38. On information and belief, Defendant had actual knowledge of Plaintiff’s ownership 

and use of the registered ASK Marks prior to Defendant’s adoption and use of the ASKIE mark in 

connection with its computer software application. 

39. Plaintiff has not authorized Defendant to use the ASKIE mark in connection with its 

computer software application. 

40. Defendant’s unauthorized use of the ASKIE mark is likely to cause confusion, 

mistake, or deception on the part of consumers as to the source, nature, and quality of the 

products Defendant is promoting or offering under the ASKIE mark, constituting trademark 

infringement in violation of 15 U.S.C. § 1114. 
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41. As a direct and proximate result of Defendant’s wrongful conduct, Plaintiff has been, 

is now, and will be irreparably, injured and damaged by Defendant’s aforementioned acts, and 

unless Defendant is enjoined by the Court, Plaintiff will suffer further harm to its name, 

reputation and goodwill.  This harm constitutes an injury for which Plaintiff has no adequate 

remedy at law.   

42. On information and belief, Defendant has acted willfully to usurp Plaintiff’s rights, 

and Defendant should be held liable to Plaintiff for treble damages and attorneys’ fees pursuant to 

15 U.S.C. § 1117(a). 

CLAIM 2 – FALSE DESIGNATION OF ORIGIN UNDER 15 U.S.C. § 1125(A) 

43. Plaintiff repeats and realleges each allegation set forth in paragraphs 1 through 42 

above as if fully set forth herein. 

44. The acts of Defendant described above constitute unfair competition and false 

designation of origin in violation of Section 43(a) of the Lanham Act, 15 U.S.C. § 1125(a). 

45. Plaintiff has valid and protectable rights in the ASK Marks since substantially prior to 

Defendant’s first use of the ASKIE mark.   

46. On information and belief, Defendant had actual knowledge of Plaintiff’s ownership 

and use of the ASK Marks prior to Defendant’s adoption and use of the ASKIE mark in 

connection with its computer software application. 

47. Plaintiff has not authorized Defendant to use the ASKIE mark in connection with its 

computer software application. 

48. Defendant’s unauthorized use of the ASKIE mark is likely to cause consumers to 

believe that there is a relationship between Defendant and Plaintiff and/or that Defendant’s 

products are associated with or come from Plaintiff and that such association constitutes false 

designation of origin, in violation of 15 U.S.C. § 1125(a).

49. As a direct and proximate result of Defendant’s wrongful conduct, Plaintiff has been, 

is now, and will be irreparably, injured and damaged by Defendant’s aforementioned acts, and 

unless Defendant is enjoined by the Court, Plaintiff will suffer further harm to its name, 

reputation and goodwill.  This harm constitutes an injury for which Plaintiff has no adequate 

Case3:13-cv-04661   Document1   Filed10/07/13   Page10 of 15
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remedy at law.   

50. On information and belief, Defendant has acted willfully to usurp Plaintiff’s rights, 

and Defendant should be held liable to Plaintiff for treble damages and attorneys’ fees pursuant to 

15 U.S.C. § 1117(a). 

CLAIM 3 – UNFAIR COMPETITION UNDER CALIFORNIA  
BUS. & PROF. CODE §§ 17200 et seq.

51. Plaintiff repeats and realleges each allegation set forth in paragraphs 1 through 50 

above as if fully set forth herein. 

52. Defendant’s conduct, described above, constitutes unfair competition under California 

Business & Professions Code §§ 17200 et seq.

53. Plaintiff has valid and protectable rights in the registered ASK Marks since 

substantially prior to Defendant’s first use of the ASKIE mark.   

54. On information and belief, Defendant had actual knowledge of Plaintiff’s ownership 

and use of the ASK Marks prior to Defendant’s adoption and use of the ASKIE mark in 

connection with its computer software application. 

55. Plaintiff has not authorized Defendant to use the ASKIE mark in connection with its 

computer software application. 

56. Defendant’s unauthorized use of the ASKIE mark is likely to cause confusion or 

misunderstanding as to the relationship between Defendant and Plaintiff and/or between 

Plaintiff’s ASK products and services and Defendant’s ASKIE product, and constitutes unfair and 

fraudulent business practices in violation of California Business & Professions Code §§ 17200 

et seq.

57. The above-described acts further constitute business acts that violate Section 43(a) of 

the Lanham Act, 15 U.S.C. § 1125(a) and are therefore unlawful.  

58. As a direct and proximate result of Defendant’s wrongful conduct, Plaintiff has been, 

is now, and will be irreparably injured and damaged by Defendant’s aforementioned acts, and 

unless enjoined by the Court, Plaintiff will suffer further harm to its name, reputation and 

goodwill.  This harm constitutes an injury for which Plaintiff has no adequate remedy at law.   
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59. On information and belief, Defendant has acted with full knowledge of Plaintiff’s 

rights and with the intention to usurp such rights and therefore its aforementioned acts are willful 

and intentional. 

CLAIM 4 – DECEPTIVE, FALSE AND MISLEADING ADVERTISING UNDER 
CALIFORNIA BUS. & PROF. CODE §§ 17500 et. seq.

60. Plaintiff repeats and realleges each allegation set forth in paragraphs 1 through 59 

above as if fully set forth herein. 

61. Defendant’s conduct, described above, constitutes constitute false and misleading 

under California Business & Professions Code §§ 17500 et seq.

62. Plaintiff has valid and protectable rights in the registered ASK marks since 

substantially prior to Defendant’s first use of the ASKIE mark.   

63. On information and belief, Defendant had actual knowledge of Plaintiff’s ownership 

and use of the ASK Marks prior to Defendant’s adoption and use of the ASKIE mark in 

connection with its computer software application. 

64. Plaintiff has not authorized Defendant to use the ASKIE mark in connection with its 

computer software application. 

65. Defendant’s unauthorized use of the ASKIE mark is likely to cause consumers to 

believe that there is a relationship between Defendant and Plaintiff and/or that Defendant’s 

products are associated with or come from Plaintiff and that such association constitutes false and 

misleading advertising in violation of California Business & Professions Code §§ 17500 et seq.

66. Defendant’s false and misleading advertising will permit Defendant to capitalize on 

the strength of Plaintiff’s success, goodwill, and reputation in promoting Plaintiff’s products and 

services. 

67. As a direct and proximate result of Defendant’s wrongful conduct, Plaintiff has been, 

is now, and will be irreparably, injured and damaged by Defendant’s aforementioned acts, and 

unless Defendant is enjoined by the Court, Plaintiff will suffer further harm to its name, 

reputation and goodwill.  This harm constitutes an injury for which Plaintiff has no adequate 

remedy at law.   
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68. On information and belief, Defendant has acted with full knowledge of Plaintiff’s 

rights and with the intention to usurp such rights and therefore its aforementioned acts are willful 

and intentional. 

PRAYER FOR RELIEF 

WHEREFORE, Plaintiff prays for relief as follows: 

1. That judgment be entered in favor of Plaintiff and against Defendant on each and 

every Claim of this Complaint; 

2. For entry of an order and judgment requiring that Defendant and its officers, agents, 

servants, employees, owners and representatives, and all other persons, firms or corporations in 

active concert or participation with them, be enjoined during the pendency of this action and 

permanently thereafter from (a) using in any manner the ASKIE trademark, any name or mark 

that wholly incorporates the ASK trademark, or any name or mark that is confusingly similar to 

or a colorable imitation of the ASK Marks owned by Plaintiff; (b) doing any act or thing 

calculated or likely to cause confusion or mistake in the minds of the members of the public, or 

prospective customers of Plaintiff’s products or services, as to the source of the products or 

services offered or distributed, or likely to confuse members of the public, or prospective 

customers, into believing that there is some connection between Plaintiff and Defendant or any 

other entity owned by or associated with Defendant; (c) otherwise competing unfairly with 

Plaintiff in any manner; or (d) assisting, aiding or abetting any other person or business entity in 

engaging in or performing any of the activities referred to in parts (a) through (c) of this 

paragraph 2.

3. For entry of an order and judgment directing Defendant, pursuant to 15 U.S.C. 

§ 1116(a), to file with this Court and serve upon Plaintiff within thirty (30) days after entry of the 

injunction, a report in writing under oath setting forth in detail the manner and form in which 

Defendant has complied with the injunction and ceased all offering of products under the ASKIE 

mark as set forth above; 

4. For entry of an order and judgment directing Defendant, pursuant to 15 U.S.C. 

§ 1118, to deliver up for destruction, or to show proof of said destruction or sufficient 
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modification to eliminate the infringing matter, all catalogs, articles, products, displays, labels, 

circulars, letterhead, business cards, promotional items, clothing, literature, or other matter in the 

possession, custody, or under the control of Defendant or its agents bearing the mark ASKIE in 

any manner, or any mark that is confusingly similar to or a colorable imitation of the ASK Marks; 

5. A judgment in the aggregate amount of (a) Defendant’s profits, (b) Plaintiff’s actual 

damages, and (c) the costs of this action pursuant to 15 U.S.C. § 1117; 

6. That the Court award enhanced damages under 15 U.S.C. § 1117; 

7. That the Court award Plaintiff reasonable attorney’s fees; and 

8. That the Court grant such other and further relief as it deems just and proper.  

9. For entry of an order directing the United States Patent and Trademark Office not to 

register the ASKIE mark in Application Serial No. 85/736,500 per 15 U.S.C. § 1119. 

Dated: October 7, 2013 JENNIFER LEE TAYLOR
JOYCE LIOU 
MORRISON & FOERSTER LLP

By:    /s/ Jennifer Lee Taylor 
JENNIFER LEE TAYLOR 

Attorneys for Plaintiff 
IAC SEARCH & MEDIA, INC. 
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DEMAND FOR JURY TRIAL 

Plaintiffs hereby demand trial by jury of all issues so triable under the law as provided by 

Rule 38(a) of the Federal Rules of Civil Procedure. 

Dated: October 7, 2013 JENNIFER LEE TAYLOR
JOYCE LIOU 
MORRISON & FOERSTER LLP

By:   /s/ Jennifer Lee Taylor 
JENNIFER LEE TAYLOR 

Attorneys for Plaintiff 
IAC SEARCH & MEDIA, INC. 
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